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POSICIONAMENTO 

São Paulo, November 17, 2025 – Minerva Foods recognizes that its long-term success depends 

directly on the sustainability of the ecosystems that support agricultural production. The 

company has set goals to control illegal deforestation, advance decarbonization, and preserve 

ecosystem services across its supply chain. 

The Company understands that its contribution to addressing climate change is grounded in 

efficiency gains, emission reductions, and the adoption of technologies and best production 

practices. Transparency is a central pillar of this agenda, ensuring visibility for all actions 

implemented. 

Greenhouse gas emissions are disclosed annually in the Sustainability Report, prepared in 

accordance with internationally recognized methodologies and standards. The data is also 

reported to the Carbon Disclosure Project (CDP) and made publicly available on its corporate 

website. 

As part of its climate strategy, the company has established several initiatives, including the 

development and implementation of a program to monitor indirect farms in all South American 

countries where it operates by 2030, and has already completed 100% of the monitoring of its 

direct suppliers in the region. 

This commitment is materialized through the Global Supplier Management Program, designed 

to promote compliance, supplier development, and transparency across the entire chain. The 

program is structured into three fronts: direct suppliers, indirect suppliers, and supplier 

requalification and reintegration. 

Every direct supplying property undergoes a compliance assessment aligned with the Company’s 

sustainability and cattle procurement policies, both publicly available on Minerva Foods’ 

website, as well as with the legislation of each operating country. Checks are carried out with 

every new transaction, and if any irregularity is identified, the supplier is blocked in the system, 

preventing new purchases until the issue is resolved. 

The monitoring process undergoes annual independent audits. The most recent assessments, 

conducted by BDO RCS Independent Auditors, confirmed that 100% of purchases met the socio-

environmental criteria established by the Amazon Cattle Supplier Monitoring Protocol and the 

Public Livestock Commitment (CPP). 

Regarding indirect suppliers, Minerva Foods maintains its commitment to advancing traceability 

and socio-environmental monitoring through protocols, technologies, and tools that ensure 

compliance throughout the entire beef supply chain. 

As disclosed in quarterly reports, there has been significant progress demonstrating consistent 

work in the strategy of expanding the traceability and monitoring of indirect suppliers through 

the application of Minerva Foods’ Traceability Protocols. The company recorded an increase of 

over 100% in the volume of animals slaughtered under these protocols compared to the previous 

quarter, thus constituting a crucial advance in ensuring transparency and robustness throughout 

the supply chain. 

 



 
Additionally, the company has expanded and strengthened the Reconecta Program, an initiative 

focused on the requalification and reintegration of suppliers who were found to be non-

compliant with Minerva Foods’ socio-environmental criteria for the purchase of agricultural 

commodities and livestock products. In the first half of 2025, more than 700 cattle ranchers 

received support to resolve pending issues and return to the formal market. 

With respect to its business model and climate commitments, the Company launched the 

Renove Program in 2021, fostering partnerships with rural producers to promote sustainable, 

profitable, and low-carbon agriculture. The initiative directly contributes to Scope 3 emission 

reductions and represents an important step in the transition to a low-carbon economy. As part 

of Renove, the Company has been developing pilot projects using feed additives capable of 

mitigating methane (CH₄) emissions from ruminants (information available on page 49 of the 

2024 sustainability report). 

Minerva Foods reinforces its commitment to transparency, the continuous improvement of its 

environmental performance, and the maintenance of constructive dialogue on these essential 

topics. 

MINERVA FOODS 
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Beef Company Analysis 

Vion Food Group Assessment Sheet 

 

Dear Mr  

 
My name is , I am a Consultant at Mighty Earth, which is a global advocacy organization working to protect 
nature and secure a stable climate. I am writing to inform you of a report we are releasing about ten of the world’s largest beef 
companies. In the report, we analyze Vion Food Group’s commitments and actions to reduce methane emissions from meat 
and minimize the company’s overall impact on the climate. 

Methane emissions are a powerful greenhouse gas, warming the climate 86 times more than carbon dioxide in the short term. 
Animal agriculture is the greatest source of methane emissions globally due to enteric fermentation and livestock manure. For 
that reason, beef companies’ climate commitments and action plans should be especially focused on mitigating methane 
emissions from livestock. 

Each company was evaluated solely on publicly available information published on its own website, and the most recent 
annual or sustainability reports (2023–2024) were assessed. We also accessed details from SBTi’s database. The research 
was conducted between 14 and 27 October 2025. Companies were assessed against 19 key indicators, grouped into five 
categories reflecting core areas of methane-related climate performance:  

• Acknowledgement of the role of methane from beef/meat products  
• Emissions reporting  
• Reduction commitments and action plans  
• Alternative proteins production and investment   
• Technological and Farming Solutions 



  

 
 

   
 

Each indicator was assigned one of three possible  performance indicators based on the evidence found:  

• Green: The company meets good-performance criteria.  
• Yellow: The company meets medium-performance criteria.  
• Red: The company meets a low-performance criteria or no evidence was found that the company sufficiently meets the 

indicator. 

The performance of Vion Food Group is summarized below. Please let us know by 14 November 2025 if there is additional 
information published on your website, which you believe we should review before publishing our report in November. 

 Good-Performance Criteria Medium-Performance Criteria Low-Performance Criteria Performance 

Acknowledgement of the role of methane and beef and dairy products in climate change and solutions    

Acknowledge role of 
livestock methane 

emissions in climate 
change 

Meat company publicly 
acknowledges the impact of 

methane from livestock and cattle in 
relation to climate change. 

Meat company publicly 
acknowledges the impact of 

agriculture on climate change and 
refers to cattle or livestock as part 

of this impact. 

Meat company does not mention 
link between methane and 

agriculture and climate change. 
 

Meat production 
reduction 

Meat company publicly supports a 
reduction of meat production and 
consumption to address climate 

change. 

Meat company publicly 
acknowledges that a reduction of 

meat production and/or 
consumption or how plant-based 

sales increases can have a positive 
impact on climate change.  

Meat company does not support 
or acknowledge a reduction in 

meat production and 
consumption to address climate 

change. 

 

Emissions reporting   

Emissions reporting 
across Scope 1,2 & 3 

Meat company accurately reports 
on its absolute emissions annually 

in line with the GHG Protocol for 
Scopes 1,2 & 3.  

Meat company accurately reports 
on absolute emissions for Scopes 
1,2 & 3 annually - but do not align 

with the GHG Protocol. 

Meat company does not report 
across all three Scopes annually. 
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Methane emissions 
across all scopes 
(including waste, 
fuel, energy etc.) 

Meat company reports absolute 
methane emissions methane 

emissions (as CH4) of all products 
and operations globally across Scopes 

1,2,3. 

Meat company reports absolute 
methane emissions (as 

CH4/CO2e) of all products and 
operations across scopes 1, 2 and 
3 for one or more regions, but not 

globally. Or meat company reports 
absolute methane emissions 

methane emissions (as CO2e) of 
all products and operations 

globally across Scopes 1,2,3. 

Meat company does not report 
methane emissions. 

 

Methane emissions 
from meat products 

reporting 

Meat company publicly reports its 
absolute methane emissions (as CH4) 
for all meat products globally - either 

combined or disaggregated by 
region/product with global coverage. 

Meat company publicly reports its 
absolute methane emissions (as 

CH4 or CO2e) for all meat 
products for one or more regions, 

but not globally. Or meat company 
publicly reports its absolute 

methane emissions (as CO2e) for 
all meat products globally.  

Meat company does not publicly 
report methane emissions (as 

CH4) for its meat  products. 
 

Publish annual 
slaughter number  

Meat company publishes global 
animal slaughter numbers annually, 
broken down by region, and they are 

third-party verified.  

Meat company publishes third-
party verified animal slaughter 

numbers annually for one or more 
regions, but not globally. Or meat 
company publishes global third-

party verified animal slaughter 
numbers annually, but not broken 

down by region.  

Meat company does not provide 
third-party verified animal 

slaughter numbers. 
 

Reduction commitments and action plans   
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Net-zero 
commitment 

Meat company has a Net Zero 
commitment across its entire value 

chain by 2040 or earlier.  

Meat company has a Net Zero 
commitment across its entire 
value chain post 2040 but no 

later than 2050. 

The meat company's Net Zero 
commitment does not cover its 

entire value chain or has a target 
date after 2050 

 

Scope 3 emissions 

Meat company has a commitment to 
reduce absolute Scope 3 emissions by 

at least 45% by 2030, relative to a 
2020 baseline (or earlier). 

Meat company has a commitment 
to reduce absolute Scope 3 

emissions by at least 30% but less 
than 45% by 2030, relative to a 

2020 baseline (or earlier). 

Meat company does not have an 
absolute Scope 3 emission 

reduction commitment or this is 
less than 30% by 2030, relative 
to a 2020 baseline (or earlier). 

 

Methane specific 
commitment 

Meat company has a public 
commitment to reduce absolute 

methane emissions across its value 
chains by at least 45%  % by 2030, 

relative to a 2020 baseline (or earlier).  

Meat company has a target to 
reduce absolute methane 

emissions across its value chain by 
at least 30% below 2020 levels by 
2030 or a commitment to reduce 

them by at least 45% no later than 
2040.  

Meat company does not have or 
has an insufficient methane-

specific reduction commitment. 
 

Validated methane 
reduction action 

plans 

Meat company has a third-party 
verified action plan to meet its 45% 
methane reduction targets by 2030 

across its entire value chain. 

Meat company has a third-party 
verified action plan to reduce 

methane emissions by 30% by 
2030 across its entire value chain. 

Meat company does not have a 
third-party verified action plan to 

reduce methane emissions 
across its entire value chain.  

 

SBTi-endorsed 

Meat company has SBTi validated 
near- and long-term net zero targets 

aligned with limiting the global 
temperature rise to 1.5°C above pre-

industrial levels for scopes 1, 2 and 3, 
AND the has SBTi validated near- and 
long-term targets for Forest, Land and 
Agriculture (FLAG) aligned with 1.5°C 

The meat company has EITHER 
SBTi-validated near- and/or long-
term net zero targets aligned with 

aligned with 1.5°C scenarios 
(covering Scopes 1, 2, and 3) OR 
SBTi-validated near- and/or long-

term FLAG targets aligned with 
1.5°C scenarios. 

Meat company has SBTi targets 
that are not aligned with 1.5°C 

scenarios, or the retailer has no 
FLAG targets or made no 

commitments consistent with 
SBTi criteria. 
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scenarios that include a plan to 
reduce absolute FLAG emissions. 

Traceability policies 
covering suppliers 

Meat company’s publicly stated 
traceability policy and operational 

system to achieve traceability 
across all cattle supply chains, 

covers all direct and indirect 
suppliers across all sourcing 

regions.  

Meat company’s publicly stated 
traceability policy and operational 

system to achieve traceability 
across all cattle supply chains 

covers only direct suppliers across 
all sourcing regions.  

Meat company has no public 
traceability policy and operational 

system.  
 

Executive 
remuneration linked 
to methane, plant-
based alternative 

meat, and ESG 
climate 

considerations 

Both methane reduction targets AND 
increased plant-based alternative 

meat production targets are explicitly 
included in the executive 

remuneration package, as part of 
annual bonuses or performance 

criteria.  

Methane reduction targets, OR 
increased plant-based alternative 
meat production targets, OR other 

ESG climate considerations are 
part of the executive remuneration 

package.  

Methane reduction targets, 
increased plant-based 

alternative meat production 
targets, and other ESG climate 
considerations are NOT part of 

the executive remuneration 
package.  

 

Alternative proteins production and investment  

Plant-based 
alternative meat 

production targets  

Meat company has set a global target 
to produce 10% plant-based 

alternative meat products by 2030. 

Meat company has set a global 
target to produce 5% plant-based 

alternative meat products by 2030. 

Meat company does not have 
any or does not have sufficient 
global targets for plant-based 
alternative meat production. 

 

Plant-based 
alternative meat 

investment  

Meat company discloses annual total 
investment amount in plant-based 

alternative meat production.  

Meat company discloses quantitive 
evidence of investment in plant-

based alternative meat production 
(e.g. mentions specific 

investments, or facility expansion 

Meat company does not disclose 
quantitative evidence of 

investment in plant-based 
alternative meat production. 
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costs)  but does not disclose total 
annual amounts. 

Plant-based 
alternative meat 

production and own-
brand products 

Meat company offers a wide range 
of at least three distinct plant-based 
alternative-meat product lines (e.g. 

burgers, mince, sausages, cold cuts) 
available across multiple regions in 

its global value chain. 

Meat company offers a limited 
range (at least two plant-based 

alternative-meat products) and/or 
these products are available only in 
a limited number of markets within 

its value chain. 

Meat company does not offer a 
range of plant-based alternative 
meat products in its global value 

chain. 

 

Report on plant-
based alternative 

meat sales 

Meat company reports on its total 
sales of plant-based alternative meat 

production across its global value 
chain and as a proportion of its global 

protein sales.  

Meat company reports on its total 
sales of plant-based alternative 

meat production across its global 
value chain but does report them 

as a proportion of its global protein 
sales.  

Meat company does not report 
its total sales of plant-based 
alternative meat production 

across its global value chain.  

 

Technological Solutions    

Feed additives 

Meat company offers all direct and 
indirect suppliers opt-in programs that 

incentivize and support the adoption 
of methane-reducing feed additives 

(including through finance and 
training). Programs are available 

across all sourcing regions. 

Meat company offers opt-in 
programs or pilots that incentivize 
methane-reducing feed-additive 
adoption but these are limited to 

certain suppliers, regions, or 
production systems, or do not 

cover all indirect suppliers. 

Meat company does not 
incentivize the adoption of 

methane-reducing feed 
additives amongst suppliers 
across multiple  programs or 

pilots. 

 



  

 
 

   
 

Waste from 
slaughter  

Meat company has a global policy to 
reduce waste from animal slaughter.  

Meat company has waste 
reduction policy that only applies in 

some regions.  

Company has no policy to avoid 
waste from slaughtered animals.  

 

 

Kindly send your reply to @mightyearth.org  
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